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their operations due to changing market conditions, growing
competition, and the need to balance the innovation with conventional
management practices. While conventional management provides
stability, and continuity, integrating innovation has become vital for
long-term sustainability. This study examines the influence of
innovation on business strategy and family management practices
among small family businesses in Bulacan. Using the results of survey
and interview questions given to 151 small family business owners in
Bulacan, the study explored the connections between business strategy,
innovation, and family management practices. The results show that
both business strategy and innovation predicted the level of
sustainability of family management practices with business strategy
being slightly more effective. The results also showed that innovation
predicted the strategic use of business strategy practices with the
strategic use of business strategy practices in turn predicting the
sustainability of  family management  practices. The
study provides some implications regarding the need for family
business owners to balance the need to innovate while
maintaining conventional management practices. With that, the study
adds to the body of knowledge on family businesses by suggesting that
innovation can strengthen the effectiveness of conventional family
management practices rather than replace them.
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Introduction

Family businesses are one of the highest significant contributors to the economy. They provide
jobs, support communities, and promote entrepreneurship. Family businesses are managed
using family values, and they contribute to organizational progression while maintaining
control over several generations (Dacin et al., 2018). However, as the business faces challenges
caused by new digital technologies, changing customer preferences, and increased competition,
many family businesses struggle to reconcile conventional management style and strategies
with the need to innovate and remain competitive (Shang, 2018). While family values should
be sustained in business, a family business must be changed to adapt.

Family businesses are one of the most essential ingredients of the economy. They comprise
numerous organizations that support the economy at various levels while contributing to
employment, community-building, and entrepreneurship. Family businesses are characterized
by their reliance on family values and serve to maintain organizational continuity while
retaining control over multiple generations (Dacin et al., 2018). However, in the reality of
modern developments, where organizations require innovative approaches and effective
strategies to meet the demands of customers and compete with other companies, such
businesses face challenges in balancing established approaches to management with the need
to embrace and apply innovation to the management (Shang, 2018). Nonetheless, while it is
essential to preserve the time-honored values that have contributed to the success of family
businesses, organizations need to be navigated to meet the requirements of the modern
economy.

Despite the inevitable importance of innovation, small family-owned businesses encounter
various difficulties in integrating it into their management style. The management practices of
such organizations are conventionally centralized and reliant on family values, which, while
conducive to stability, render them inflexible and ineffective in the face of dynamic external
conditions (Moriana et al., 2018). Similarly, while conventional management approaches serve
to stabilize the business, they can significantly compromise its flexibility, which is essential for
thriving in the contemporary business environment (Shang, 2018). As a result, such businesses
often find themselves unable to adapt to the changing conditions of the economy. Thus,
researchers have noted that small family-owned businesses are especially prone to ceasing
operations after the initial phases of development (Steinerowska-Streb et al., 2022).
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Strategic management serves as a reliable framework for addressing such challenges, as studies
have shown that it has the potential to optimize the allocation of resources in accordance with
the long-term goals of the organization while effectively responding to emerging challenges
(Berisso, 2020). Similarly, scholars have argued that while innovation is commonly associated
with technological development, it can take various forms aimed at improving managerial
practices, organizational strategies, and other factors that improve the competitiveness of the
organization (Leonard, 2020). As such, rather than being risky to the established approaches to
management, innovation can complement the time-tested practices of family-based businesses
while enhancing their ability to adapt in the changing conditions of the economy.

The Province of Bulacan serves as the ideal region for investigating the relationship between
these variables, as it has been the site of intense economic growth. As one of the most developed
provinces in the northern region of Metro Manila, Bulacan has seen the rise of numerous
businesses, most of which are small-scale and family owned. The local economy of this
province is experiencing rapid industrialization and commercialization, which exposes local
businesses to increased competition and the need to turn to strategic management practices and
embrace innovation to survive.

The research problem emerges from the fact that small family-owned businesses have become
an integral part of the economy, both locally and nationally. In particular, in the context of the
Province of Bulacan, researchers have noted that community members rely on such businesses
for employment, local investment, and the development of the region (Steinerowska-Streb et
al., 2022). Therefore, it is crucial to investigate the potential strategies that can be implemented
to ensure the continued growth and stability of such businesses. The insights provided by the
study can aid businesses in identifying the best possible ways to preserve their time-honored
values of family management while simultaneously embracing innovation to meet the demands
of the economy. In addition, this research can facilitate the development of new programs that
can be implemented to improve the sustainability of small family-owned businesses.

While several researchers have addressed the issues affecting small family-owned businesses
and family management practices, as well as the role of innovation and strategic management
in addressing them, there are still numerous areas that require further investigation. The current
body of research provides limited insight into the manner in which innovation mediates the
relationship between business strategy and family management practices. Moreover, previous
works offer little information regarding the ability of innovation to enhance business strategies
while maintaining the efficacy of family management practices in the context of small family-
owned businesses. Lastly, the research has not addressed the interplay between these variables
in the context of small family-owned businesses operating within the Province of Bulacan.

Therefore, the present study aims to examine the mediating role of innovation in the
relationship between business strategy and family management practices among small family-
owned businesses in the Province of Bulacan. This research will facilitate the improvement of
the sustainability of such organizations by building the existing findings and addressing the
gap in scholarly literature.
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Literature Review

Family Management Practices

Family management practices are considered among the vital success factors for the long-term
competitiveness and survival of family-owned businesses. Family values, traditions,
conventional management practices, and organizational culture are unique aspects that make
family-owned businesses different from non-family ones. First, Erdogan et al. (2019) explain
that well-established family businesses tend to have strong value, traditions, management
practices, and beliefs that guide their decision-making process. Similarly, Charina et al. (2022)
demonstrate that organizational culture and traditions could be regarded as competitive
advantages for small family businesses.

Indeed, those factors have a significant impact on employee commitment and organizational
identity. Nevertheless, in some cases, a strong focus on family culture and traditions could
hinder the ability of a firm to identify innovative opportunities and respond to changing
conditions. In different studies, authors emphasize the importance of balancing traditional
management approaches and the need for modern innovations. On the one hand, Kaushal and
Mishra (2017) state that many family-owned small businesses still apply conventional
management practices instead of using modern managerial approaches.

Similarly, Ntshonga and Kamala (2019) suggest that traditional management practices are more
effective for small family-owned businesses since they allow shortening the decision-making
chain and establishing a stronger control system. On the other hand, Denning (2018) and Dahal
(2021) underline that an overreliance on conventional knowledge makes family-owned
businesses less flexible and less competitive. The cited researchers explain that contemporary
organizations should constantly renew themselves and introduce innovative practices into their
operations to remain resilient and competitive. Thus, it could be concluded that conventional
management practices could be sufficient for small family-owned businesses but not adequate
for achieving long-term goals.

According to the Resource-Based View (RBV), family-owned businesses could gain a
competitive advantage over non-family businesses through family-specific resources and
capabilities. For instance, family-owned businesses tend to have better reputations and
relationships, which could be used to their advantage (Alonso & Brien, 2017). Another
advantage of family business is the strong focus on family values, traditions, and history, which
contributes to the development of successful succession strategies (Banalieva et al., 2015).
Nevertheless, Labaki and Allura (2021) offer another perspective on family-owned businesses
and explain that those organizations could struggle to innovate and renew their operations due
to reliance on familial values, which makes their operations rigid.

To summarize, the existing research literature demonstrates that there is a consensus among
researchers on the role of family management practices for the survival of small family-owned
businesses, even though scholars offer different perspectives on the effectiveness of traditional
approaches and the need to introduce innovative initiatives. Based on the reviewed studies, the
current research was designed to explore how small family-owned businesses use family
management practices while implementing managerial and technological innovations.
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Managerial and Technological Innovation

Managerial and technological innovation have become vital forces in determining the
competitiveness of small and medium-sized enterprises. Idris and Durmusoglu (2021) explain
that innovative management refers to the implementation of processes and practices that
improve organizational performance. Similarly, Muhamad (2020) asserts that innovation
results in enhanced organizational competitiveness through increased efficiency and improved
capabilities.

Most of the reviewed articles and books have demonstrated the importance of innovation
processes in improving organizational performance. Asad et al. (2018) and Idewele et al. (2021)
concur that innovation practices enable entrepreneurial organizations to be competitive in a
market environment. In a similar vein, Apostolov and Coco (2021) expound that embracing
technological processes in businesses improves performance and promotes sustainability.
Cheah et al. (2023) also indicate that process, marketing, and social innovations have a positive
influence on the performance of small and medium-sized enterprises (SMEs). Timotius (2023)
adds that product, process, and people innovation have a significant impact on the competitive
advantage of entrepreneurial organizations.

Although most researchers have revealed the positive effect of innovation, others have
identified challenges encountered when implementing these changes. For instance, Harel et al.
(2020) reveal that managerial leadership plays a critical role in driving innovative capabilities
in an organization. In addition, Hervas et al. (2016) explains the role of external factors in
processes such as technology and knowledge development. On the other hand, Carassus (2019)
explained that finance is the primary hindrance to technological innovation, especially in small
businesses.

Overall, most of the reviewed articles reveal that managerial and technological innovations
have a positive effect on organizational performance. However, the process requires effective
leadership, organizational capacity, and external factors. More research needs to be done on
how to implement innovation practices in family businesses where management decisions are
primarily made by family members. This study will shed light on how family business practices
can be combined with innovative managerial initiatives to improve performance.

Business Strategy

Business strategy is a concept that helps organizations meet competitive challenges and achieve
long-lasting performance. Porter (1980) suggested that companies follow either cost
leadership, differentiation, or focus strategies to gain an advantage over competitors. Anwar
and Hasnu (2016) echoed this thought, concluding that business strategy has a substantial
influence on organizational performance. However, Hajar (2015) stated that innovation
mediates the relationship between strategy and business performance.

Some scholars emphasize the importance of merging strategic management and innovation to
achieve business success. Fuertes et al. (2020) argued that strategic management practice calls
for balancing internal and external factors in order to configure a competitive business model,
whereas Williams et al. (2018) claimed that strategic planning is important to help family
businesses achieve maximum impact with minimal use of resources. In addition, Jamil et al.
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(2024) revealed that strategic entrepreneurship characterized by innovativeness and flexibility
is crucial for family business survival.

At the same time, researchers agree that any successful business strategy should be customer
oriented. According to Basari (2020) and Ramaj (2015), relationship management is vital to
boost customer satisfaction and loyalty, whereas Elena (2016) proved that technology-enabled
customer relationships facilitate engagement. Finally, in the same context, Adom et al. (2016)
stated that competitor analysis is a key success factor, enabling organizations to formulate
effective strategies against competitors.

In summary, the reviewed literature confirms the criticality of a business strategy in achieving
organizational performance. Nevertheless, most research either focuses on strategic planning,
innovation, or the importance of good customer relationships in business success. This study
aims to fill this gap by exploring the relationship between business strategy and family
management practices in family firms with a focus on innovation.

Transitional Management in Business (Industry 4.0)

The transition from conventional management to innovative management in the context of
Industry 4.0 is associated with both challenges and opportunities for family businesses.
Brigham (2015) and Dekker et al. (2015) noted that compared to other types of firms, family
businesses demonstrate a high degree of organizational commitment and flexibility, which may
serve as advantages in times of technological progress. The studies mentioned above note that
transforming family businesses need digitalization and opportunities for innovation.
Researchers note that the issue of digital transformation (DT) of small and medium-sized
enterprises (SMEs) is essential because it has become a significant competitive advantage and
driving force of innovation. As Ghabakhloo and Iranmanesh (2021) argue, transforming family
businesses require external support and preparation for (DT) to ensure their ongoing
competitiveness. Similarly, Ritter and Pedersen (2020) note that digitalization is a resource that
redefines the boundaries of a firm’s business model and organizational capabilities. Cheah and
Wang (2017) add to this discussion that digital technologies and data-driven business models
can facilitate organizational innovation and performance. At the same time, researchers have
found that family businesses are hesitant to embrace new technologies. According to Guine
(2021), family businesses fear that innovations and technologies will erase their family values
and principles. Family owners are guided by the idea of preserving the family business in the
context of family management. However, according to Zhang et al. (2022), in the context of
family management, such businesses can maintain their unique identity despite technological
innovations and changes in the external environment. This is based on the development of
dynamic capabilities that allow them to change their strategies and management mechanisms
while maintaining their unique identity.

These researchers argue that for family businesses to be successful in the context of Industry
4.0 and transform their management models, there is a need for a balance between innovation
and organizational commitment and flexibility while maintaining their unique identity.
However, research on the relationship between family management practices and the family
business’s ability to innovate in the context of DT is limited. In addition, most studies do not
pay enough attention to the role of family management practices and their impact on the choice
of strategy in the transition of small family businesses from traditional management practices
to innovative ones. Thus, a study that explores the links between family management practices,
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managerial and technological innovations, business strategy, and transitional management

would be of great importance in understanding the mechanisms for the sustainable and
profitable development of such businesses.

It is noteworthy that previous studies have explored the impact of various aspects of managing
a family business, such as managerial and technological innovations, business strategy, and
transitional management, on its sustainable development and competitiveness. However, these
studies mainly explored the relationship between family business and one variable: managerial
or technological innovations, business strategy, or transitional management. Moreover, these
studies mainly examine the influence on large family businesses and analyze only the
quantitative side of the relationship. Given the importance of studying the mechanisms
influencing the transition of small family businesses from traditional management to
innovative and modeling the relationships between studied variables in small family
businesses, the objective of this research is to reveal the relationship between family
management practices, managerial and technological innovations, business strategy, and
transitional management and examine mechanisms for the sustainable and profitable
development of small family businesses in the context of (DT).

Theoretical Frameworks
Strategic Technological Innovation Management — STIM

The rapid development of technologies and the constant need to adapt to new market realities
require businesses to develop and rethink their approaches and strategies constantly. Such a
necessity becomes particularly acute in the case of family-run companies, where the need to
innovate and transform is intertwined with the need to rely on time-tested strategies and
methods of management. The STIM model presented by Palmie et al. (2023) is an excellent
tool for this challenge, as it effectively demonstrates how strategic management and
technological development complement each other, thus presenting two sides of the same coin.

Technology &
Innovation
Management
(TIM)

Strategic Strategic
Management TIM

(SM) (STIM)

Figure 1. Micro Foundations in the Strategic Management of Technology and

Innovation
Source: https://www.sciencedirect.com/science/article/pii/S0148296322008165

According to Palmie et al. (2023), strategic management is the process of setting and
managerial decisions, resource allocations, and technology and innovation management lead
to creating and implementing innovations that improve the company’s competencies and
performance. The authors propose that a competitive advantage can be achieved through
innovations that are strategically managed rather than random independent development. In
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small family businesses, it means that innovation, if implemented, should be channeled into
supporting business strategies and not undermine the family management system’s strengths.

The STIM framework is used for this study because it helps understand the connection between
business strategy and innovation. It provided the rationale for why innovation can make the
family management system more sustainable by being combined with it rather than used
independently. That is why the study’s hypothesis is supported by the framework: innovations
can make business strategies more influential and effective or have a negative impact on them
if they are introduced without proper strategic analysis.

Digital Transformation of Traditional Organization

While STIM elaborates on the relationship between innovation and business strategy, the
digital transformation concept proposed by Siachou et al. (2021) provides an insight into how
traditional companies can acquire competencies to execute innovation. The framework
highlights the fact that while transforming digitally, organizations should not only concentrate
on embracing new technological developments but also engage in organizational learning,
collaborate strategically, and acquire the competence to generate and apply external
knowledge.

High Levels

Alliance

rategic
Partnerships Acquisition

‘Short-Term
Digital Marketing
Redesign

Mutual
Interdependence

Figure 2. The Moderating Role Of Absorptive Capacity and Strategic Interdependence.
Source: https://www.sciencedirect.com/science/article/pii/S0148296320307621

According to Siachou et al. (2021), the innovation capability of an organization is determined
by knowledge acquisition, absorptive capacity, and strategic interdependence. Knowledge
acquisition refers to the process by which a firm acquires valuable expertise from other entities.
Absorptive capacity facilitates knowledge acquisition by helping firms to identify and utilize
new information. Finally, strategic interdependence enables a firm to interact with suppliers,
consultants, universities, academia, and other business partners. In this way, organizations can
restructure their operations and adapt to the changing business environment while still
upholding their core values.

In the case of small businesses, this implies that they can only realize successful innovation
and transformation by not just embracing new technology but also building their own
capabilities to support strategic change. Therefore, the digital transformation framework builds
on top of the STIM model by elaborating how and why the power of innovation can be
leveraged to enhance business strategy and family management practices.

133



International Journal of
Entrepreneurship and Management Practices

EISSN : 2600-8750

Volume 9 Issue 35 (September 2026) PP. 126-150

Together with STIM, the digital transformation framework forms the basis of this study. This

is because STIM supports the rationale behind the need for aligning innovation with business

strategy, while the digital transformation concept explains how such an initiative would take

place and benefit the firm. Overall, the two theories inform the conceptual framework of this

study and explain why innovation is expected to enhance the relationship between business
strategy and family management practices.

While various studies have reviewed the role of business strategy, innovation, and digital
transformation in isolation, there is still limited research that combines these concepts within
the context of small family-owned businesses, especially in the Philippines. Moreover, prior
research has not explicitly highlighted the mechanisms through which innovation could
enhance business strategy and family management practices in small businesses. This study
will build on past research by exploring how and why innovative practices would enhance
business strategy and family management practices, especially in the context of small family-
owned businesses.

Research Objectives and Hypotheses

The principal aim of this work is to investigate the phenomenon of small family businesses
through the lens of the interplay between the family management approach and the
implementation of specific business strategies as well as their innovation. In turn, the study is
organized in order to pursue five specific objectives that will help various stakeholders gain
some insight into the ways this type of business can be made more competitive, efficient, and
enduring. Accordingly, this work aims to

1. Assess the influence of adaptation to innovations on the scope of performance of small
family businesses in the context of changing market conditions. In this regard, the first
hypothesis HI of this study is: adaptation to innovations has a considerable influence on the
overall performance of small family businesses in the changed market conditions.

2. Detect the nature of the relationships between innovations as a mediating phenomenon,
business strategy, and family management approaches as the core pillars of success for these
kinds of enterprises. In turn, the second hypothesis H2 is: innovations mediate the relationships
between business strategies and the overall success of family businesses.

3. Determine the predictive power of business strategies for innovation as well as analyze what
influence business strategy has on businesses’ ability to adapt to innovations. The third
hypothesis H3 relates to the aforementioned aspects: the business strategy of small family
businesses has a considerable influence on their innovation.

4. Evaluate the extent to which the factors related to business strategy can predict the
occurrence of innovations that would transform family management in a manner consistent
with conventional approaches to management. In turn, the fourth hypothesis H4 claims: the
factors related to business strategy have a considerable influence on the innovation of small
family management practices in Bulacan.

5. Finally, the work is intended to identify the manner in which family management approaches,
business strategy, and innovation act together to ensure the sustainability of small family
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businesses. Subsequently, in order to test the aforementioned hypotheses related to the interplay
between management, innovation, and business strategy, evidence was gathered and analyzed.

Conceptual Framework

Transformative innovation is vital in ensuring that small family-owned business practices are
incorporated into modern business strategies. This does not mean doing away with the family
rules and values but enhancing them through innovation. Therefore, innovation will determine

the extent to which business strategies will improve on existing family management practices.
H1

Innovation
H2
i Famil
Business H3 | Y
Strate a Management
& Practices

Figure 3. Family Management Practices with Strategic Innovation

The proposed conceptual framework will explore the relationship between business strategy
(independent variable) and family management practices (dependent variable) while
considering the moderating role of innovation. It is hypothesized that business strategy will
directly impact the family management practices of the firm. The framework is based on the
premise that business strategy determines the planning and decision-making of a firm,
including the resource deployment, competitive moves, and other related aspects. In the context
of family-owned business, such considerations will determine the management and governance
of these firms. As such, it is argued that with improved business strategy, family management
practices will also improve.

The moderating role of innovation is considered based on the Strategic Technology and
Innovation Management theoretical framework proposed by Palmié et al. (2023). According to
the model, the ability of a firm to achieve competitive advantage requires that its managers
apply strategic management practices coupled with management and technical innovations. It
is therefore assumed that innovation will moderate the relationship between business strategy
and family management practices. With the moderating influence of innovation, it is argued
that business strategies will have a greater impact on the family management practices of a
firm.

This is based on the fact that family-owned businesses will be able to implement such strategies
more effectively to achieve organizational goals. On the other hand, businesses that do not
possess the necessary innovation capabilities will not be efficient in implementing business
strategies to improve their management practices. This hypothesis is further based on the digital
transformation framework advanced by Siachou et al. (2021). According to the model, the
ability of an organization to transform itself depends on its knowledge and access to external
knowledge. It therefore applies that businesses with strong knowledge and access to external
information will be more likely to achieve their intended business strategies compared to those

135



International Journal of
Entrepreneurship and Management Practices

EISSN : 2600-8750

Volume 9 Issue 35 (September 2026) PP. 126-150

without such capabilities. As such, it is hypothesized that innovation will moderate the
relationship between business strategy and family management practices.

Ultimately, the proposed conceptual framework hypothesizes that innovation will determine
the extent to which business strategy will improve the management practices of family-owned
businesses. It is argued that the higher the level of managerial and technological innovations,
the higher the likelihood of achieving business strategies to improve family management
practices.

Methodology

This study employed a mixed-method research design and, more specifically, an explanatory
sequential design where quantitative data were collected and analyzed first, and qualitative data
were gathered and analyzed next to explain and expand upon the quantitative results. The study
utilized the explanatory sequential design because it pursued both quantitative and qualitative
research questions. This design allowed the researchers to describe and explain statistical
information about the relationships between a business strategy, innovation, and family
management practices and provide context for interpreting these relationships.

The population of this study comprised small and medium-sized family-owned enterprises in
the seven districts of Bulacan identified as top taxpayers by the Bureau of Internal Revenue
(BIR) and part of the Liga ng Mga Licensing Officers in Bulacan, Inc. Out of the 227 small
and medium-sized family-owned enterprises (SMEs) in Bulacan, 151 SMEs agreed to
participate in this study.

This study applied a purposive sampling method because the study’s purpose was to gain an
in-depth understanding of a phenomenon of interest. Moreover, respondents needed to have
specific skills or characteristics necessary to address the research questions. The following
criteria were considered in the selection process; (1) the respondents needed to be affiliated
with a family-owned or family-run business, (2) participate in managerial or operational
decision-making, and (3) have knowledge of the organization’s management practices,
business strategy, and innovation. These unique characteristics or skill sets are not common
across all family-owned SMEs, and thus probability sampling was not considered appropriate.
The purposive sampling allowed researchers to gather data from respondents with specific
skills or attributes needed to obtain information about the research questions.

Although a non-probability sampling technique was used, the sample obtained can be
considered representative of the population of SMEs for several reasons. Firstly, the
respondents were selected from various family-owned SME:s in all seven districts of Bulacan.
Secondly, the sample comprised respondents from different industries, including retail and
wholesale, food service, construction, health care, manufacturing, marketing, and other
industries. Lastly, respondents were selected from diverse positions, including business
owners, managers, and family members employed in the business, and thus provided different
viewpoints, addressing various aspects of the same issue. Therefore, the sample obtained can
be considered transferable to the population of SMEs in Bulacan, which can be generalized to
family-owned SMEs in similar contexts.
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This study was guided by a research instrument developed by the researchers. Both English
and Filipino versions of the questionnaire were available for the respondents to ensure accuracy
and ease of understanding. The questionnaire consisted of three sections: Family Management
Practices, Business Strategy, and Technological Innovation. It comprised 25 items, each
measuring specific dimensions on a Likert scale from Strongly Disagree to Strongly Agree.
The content validity of the questionnaire was established with a licensed statistician, while the
instrument’s reliability was confirmed via a pilot testing procedure with local business owners,
yielding an impressive Cronbach’s Alpha of 0.907. Data were collected using a sequential
method. First, respondents were contacted via email, phone, social media, and short message
service to secure commitment and confirm eligibility based on the inclusion criteria established
in the protocol. Once commitment was secured, the respondents received the questionnaire,
which was distributed both online and in print. Those who confirmed their willingness to
participate further were invited to qualitative in-depth interviews that clarified and expanded
upon quantitative results by providing answers to follow-up questions.

The University of Santo Tomas (UST) Ethics Review Committee approved this study, and all
respondents were informed that their participation in the study was voluntary, that they had the
right to discontinue participation at any point, and that their responses would remain
confidential and only be used for research purposes. Additionally, the researcher formally
declared that no conflicts of interest existed with regard to this study.

Both qualitative and quantitative data were analyzed using Statistical Package for the Social
Sciences (SPSS) Version 29, while the PROCESS Macro Version 4.2, developed by Andrew F.
Hayes, was used to analyze the mediation model. Prior to analysis, the Kaiser-Meyer-Olkin
(KMO) Measure and Bartlett’s test of sphericity were administered to assess the sampling
adequacy and data’s suitability for factor analysis. Descriptive statistics, regression analysis
with bootstrapping, and mediation analysis were conducted to explore the relationships
between family management practices, business strategy, and innovation. Bootstrapping was
considered an appropriate method of statistical analysis because it does not make assumptions
about the shape of the distribution, eliminating the possibility of violating statistical
assumptions and biasing the results. Moreover, this method is particularly suitable for small
sample sizes, and thus it was appropriate given the relatively small sample size in this study.
Secondly, the regression analysis was used to assess how predictor variables (business strategy,
innovation) affected an outcome variable (family management practices). To this end,
regression coefficients were estimated, and bootstrap confidence intervals were established to
evaluate whether the observed relationships were statistically significant. The null hypothesis
was rejected because the calculated p-values fell below the threshold of significance, alpha =
0.05 level of significance. In addition, squared variables (innovation, family management
practices) and an interaction term (business strategy X innovation) were entered into the
regression equation to test for the presence of curvilinear associations and assess whether
innovation moderates the relationship between business strategy and family management
practices, as stipulated by the research hypothesis. The inclusion of squared variables allowed
the researchers to explore the possibility that the associations between predictor variables and
the outcome variable were not linear but rather curvilinear. The interaction, on the other hand,
was added to test whether the effect of business strategy on family management practices
depended on the level of innovation, which it did, as demonstrated by the statistically
significant coefficient associated with the interaction term. Lastly, the goodness of fit of the
model was evaluated using the coefficient of determination.
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Results and Discussion

Predictors That Influence Family Management Practices

The results of the analysis reveal that family management practices are determined by both
enabling and restraining factors. In particular, harmony, adaptability, flexibility,
encouragement, and transitional management experience (Tradman?) are associated with
positive responses and acceptance. It is aligned with previous research findings that stress the
importance of harmony and adaptability for family business management in transition to
maintain stability and balance.

Table 1. Bootstrap Regression Analysis Results

Predictor B SE 95% CI1 B t p

Aligned 0.154 0.012  [0.130,0.173] 0.154 12.83 <.001
Planning -0.091 0.017  [-0.122,-0.060] -0.091 -5.35 <.001
Adaptive 0.051 0.019  [0.019,0.087] 0.051 2.68 0.002
Flexibility 0.205 0.031  [0.147,0.260] 0.205 6.61 <.001
Updating -0.042 0.017  [-0.074,-0.011] -0.042 -2.47 <.001

Commitment -0.005 0.012  [-0.029,0.020] -0.005 -0.43  0.669
Collaboration -0.026 0.011 [-0.049, -0.004] -0.026 -2.39  0.017
Balance -0.042 0.007  [-0.055,-0.027] -0.042 -6.05 <.001
Encouragement 0.066 0.012 [0.044, 0.088] 0.066 5.50 <.001
Development -0.061 0.008  [-0.078,-0.043] -0.061 -7.63  <.001

Management

practice2 0.157 0.002  [0.154,0.163] 0.157 78.50 <.001

Note. B = unstandardized coefficient; SE = standard error; CI = confidence interval; B =
standardized coefficient; t = t-value; p = p-value. Model Summary: R: 0.929, R*: 0.862,
Adjusted R?: 0.851, Standard Error of the Estimate: 0.235, F: 79.182, Significance Level (Sig.):
<.001

The regression analysis identified variables associated with family management practices, both
positively and negatively. Surprisingly, some of the variables that one would expect to
contribute positively to the management practices actually showed a negative statistical
relationship with them. Thus, for instance, the practices of planning, updating, collaboration,
balance, and development all had a negative relationship with the outcome. In other words, the
more these activities were used, the less efficient family management became. This seems to
indicate that these family management practices, when taken to the extreme, become
hindrances rather than assets to the process. This could be explained by the critique of
“bureaucratic” management practices. Commitment to the family business did not appear to
have any significant effect, which could be interpreted to mean that sheer commitment is
insufficient to management practices without the necessary skills.

On the other hand, factors like alignment, flexibility, adaptability, encouragement, and
Tradman2 experience transitional management experience contributed positively. These results
suggest that to manage a family business, one has to be able to adapt and develop flexible
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approaches to addressing challenges. Such a strategy is likely to help withstand the pressures

inherent in transitional phases characteristic of family business management without derailing

other essential functions. This conclusion aligns with previous research, which suggested that

adaptability and alignment were crucial for family business management to navigate through
transition without being halted in its tracks.

Moderators of Innovation in Small Family Business Succes

The analysis of moderation revealed that the influence of business strategy on management
practices is positive, whereas the impact of innovation is generally negative. Thus, the
relationship between innovation and management practices depends on the level of business
strategy. This finding suggests that innovation is beneficial in the context of a properly designed
business strategy, but it can be destructive otherwise. The results are consistent with the
findings of other researchers, who also conclude that innovation requires a deliberate approach.
In particular, their analysis shows that innovation without clear strategic goals can undermine
the existing management practices, whereas successful companies use innovation to make their
operations more competitive.

Table 2. Bootstrap for Coefficients

Predictor B Sig. (2-tailed)
(Constant) 1.000 <.001
Business strategy -> ManPra 0.171 <.001
Innovation -> ManPra -0.066 <.001
InnBus (interaction) -> ManPra 0.007 <.001
ManPra® -> ManPra 0.167 <.001

Table 3. Model fit

Statistic Value
R 0.919
R Square 0.844
Adjusted R Square 0.840
Std. Error of the Estimate 0.244
F 197.252
Sig. 0.001

Constant: The constant term has a coefficient of 1.000, which is significant at the p <.001 level.
This indicates that when all predictors are held at zero, the baseline level of " management
practices " is 1.000.

Business strategy: The coefficient for "Business strategy" is 0.171, significant at the p <.001

level. This suggests that for each unit increase in "Business strategy," " management practices
" increases by 0.171 units, holding other variables constant.
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Innovation: The coefficient for "Innovation" is -0.066, significant at the p < .001 level. This

indicates that for each unit increase in "Innovation," " management practices " decreases by
0.066 units, holding other variables constant.

InnBus (interaction): The coefficient for the interaction term "InnBus" is 0.007, significant at
the p <.001 level. This suggests a small positive interaction effect on "management practices."
ManPra2: The coefficient for "ManPra2" is 0.167, significant at the p < .001 level. This
indicates that for each unit increase in "ManPra2," "Management management" increases by
0.167 units, holding other variables constant.

The results of the regression analysis reveal that the model predicts 84.4% of the family
management practice (R 2 = 0.844) and is significant at the statistical level, which suggests
that the predictors can explain most variations in management practices towards achieving
transitional changes in the family business. The analysis estimates that business strategy and
previous management practices positively contribute to the dependent variable, family
management practices. The interaction between business strategy and innovation also has a
positive but minimal impact on family management during transitional changes. On the other
hand, innovation had a negative coefficient which implies that the independent variable, when
acted upon, reduces family management practices during transitional changes.

The results suggest that successful transition requires a combination of innovative strategies in
tandem with business strategies and management practices. This way, family businesses can
achieve effective management, gain competitive advantage, and thrive despite the challenges
that come with transitional changes.

Influence Of Business Strategy on Innovation

The analysis of business strategy factors on innovation revealed interesting results. It appears
that flexibility, updating, commitment, balance, development, and continuous innovation effort
(Innovate?) have a positive impact on innovation in family businesses. In contrast, such factors
as alignment, planning, adaptability, collaboration, and encouragement negatively influence
the level of innovation of these firms. It was surprising to see how adaptability and
encouragement discourage innovation. It seems that these concepts may be too flexible and
create a false perception of motivation, undermining the continuous effort needed for
innovation.

Table 4. Effects of Business Strategy Factors on Innovation

Predictor B Value Zﬁe d) (2- Effect on Innovation Direction
Constant 1.655 <.001 Baseline level of innovation Positive
Aligned -0.018 <.001 Decrease by 0.018 units Negative
Planning -0.025 <.001 Decrease by 0.025 units Negative
Adaptive -0.120 <.001 Decrease by 0.120 units Negative
Flexibility 0.015 <.001 Increase by 0.015 units Positive
Updating 0.088 <.001 Increase by 0.088 units Positive
Commitment 0.030 <.001 Increase by 0.030 units Positive
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Predictor B Value taligi’,.e d) (2- Effect on Innovation Direction
Collaboration -0.137 <.001 Decrease by 0.137 units Negative
Balance 0.120 <.001 Increase by 0.120 units ~ Positive
Encouragement -0.044 <.001 Decrease by 0.044 units  Negative
Development 0.049 <.001 Increase by 0.049 units  Positive
Innovate? 0.160 <.001 Increase by 0.160 units ~ Positive

Based on the previous results, Effects of Business Strategy Factors on Innovation, presents the
influence of factors of business strategy on innovation individually. The analysis of the effect
of various business strategy factors on innovation is essential for organizations, which aim to
develop and promote the culture of innovation and support creativity as a significant approach
to gaining competitive advantage. In a modern business world, which is constantly changing
and adapting to new conditions, such an ability to innovate is critical for organizations, as it
allows them to survive and thrive. By understanding the effects of different factors of business
strategy on innovation, the organization will be able to develop and implement its own effective
strategy for promoting creativity and innovative thinking among its employees.

First, the knowledge about positive and negative effects of factors of business strategy on
innovation allows the organization to choose the direction of its development. In case the
organization understands the benefits of, for example, updating and developing its products
and services, it will be motivated to implement this factor in its strategy as it will lead the
company to positive changes and a higher level of advancement. At the same time, the
understanding of the possible negative effects of such factors as alignment, planning, and
collaboration will allow the company to avoid the implementation of these concepts in its
strategy as they might be disruptive to its development. Second, the analysis of the effects of
factors of business strategy on innovation allows the organization to be aware of current trends
and keep up with the changes in the business world and in the industry in particular.

Therefore, the organization has the ability to constantly improve and promote innovation in
order to sustain its competitive position, unlike the companies with stagnant approaches and
methods. In conclusion, it is crucial for organizations to understand the effects of factors of
business strategy on innovation in order to develop and maintain their own strategy for
sustaining competitive advantage through the promotion of innovation and creative thinking.

Family Management Practices, Business Strategy, and Innovation as Determinants of
Sustainability

The sustainability of small family businesses is a matter of great interest. The study looks upon
the influence of particular management practices, strategies, and innovative approaches on the
long-term viability of such business. The regression analysis is used in order to assess the
impact of family management practices, business strategy, and innovation on the sustainability
of a small family business.
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Table 5. Effects of the variables on Sustainability

Bootstrap B Sig. (2-tailed)
(Constant) 0.825 <0.001
ManPra -> Sustainability 0.044 <0.001
BusStrat -> Sustainability 0.260 <0.001
Innova -> Sustainability -0.001 <0.001
Sustain® -> Sustainability 0.135 <0.001

Note. Model Fit: R = 0.871, R Square = 0.758, Adjusted R Square = 0.752, Std. Error of the
Estimate = 0.260, F = 114.406, Sig.= 0.001

The regression analysis results are summarized in the table. The coefficients (B) indicate the
strength and direction of the relationship between each factor and sustainability. family
management practices (ManPra) have a positive coefficient (0.044) and is statistically
significant (p < .001), suggesting a positive contribution to sustainability. Business strategy
(BusStrat) also shows a positive and significant relationship (B = 0.260, p <.001). Innovation
(Innova), however, has a negligible negative coefficient (-0.001) but is still statistically
significant (p < .001). The second sustainability factor (Sustain2) has a positive coefficient
(0.135) and is significant (p <.001).

This table represents the results of the regression analysis. They demonstrate the influence of
family management practices (ManPra), business strategy (BusStrat), innovation (Innova), and
sustainability (Sustain2). The results include coefficients (B) and significance levels (Sig 2-
tailed). The presented data also contain overall regression results, such as R, R Square,
Adjusted R Square, Std. Errors of the Estimate, F, and Sig.

Family management practices and business strategy have the strongest influence on the
dependent variable. Indeed, the obtained R is 0,871, which means that the connection between
predictors and the dependent variable is very strong. Following that, the results show that R
Square is 0,758, which means that the model can explain almost 76% of variance in
sustainability. Finally, since F is 114,406 and Sig is 0,001, the model is significant.

The results suggest that family management practices and business strategy are two key success
factors for small family businesses. Effective family management practices ensure stability in
the functioning of the business. At the same time, the implementation of effective business
strategies ensures the long-term viability and competitiveness of the family business. While
innovative practices were found to have a significant impact, their impact was limited.
Therefore, although such practices cannot be ignored, they are not decisive in ensuring the
sustainability of small family businesses.

However, according to the results, continuous or integrated innovation can be more
transformative for small family businesses. Such businesses need to adopt a perspective of
innovation as a continuous process that is strategically guided. It should be based on their
family values and visions. Altogether, the results suggest that small family businesses should
focus on a balanced combination of family management practices, business strategies, and
innovative practices. In particular, innovative practices should complement existing family
management practices, not replace them.
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Further research should explore what specific innovative practices have the greatest impact on
the sustainability of small family businesses. It is also important to establish how exactly
innovative practices should be combined with family management practices and business
strategies.

Findings from Interviews

Table 6. Demographic Profile of Interview Participants

Gender Owner Manager Employee  Total

Female 29 26 16 71
Male 19 24 9 55
Prefer not to

say 5 11 9 25
Total 53 61 34 151

Note. Out of the 151 respondents, women represent the largest portion, accounting for 71
individuals or 47% of the total. Men comprise 55 respondents, making up 36%, while 25
participants, or 17%, preferred not to disclose their gender.

Family Management Practices

While several researchers have addressed the issues affecting small family-owned businesses
and family management practices, as well as the role of innovation and strategic management
in addressing them, there are still numerous areas that require further investigation. The current
body of research provides limited insight into the manner in which innovation mediates the
relationship between business strategy and family management practices. Moreover, previous
works offer little information regarding the ability of innovation to enhance business strategies
while maintaining the efficacy of family management practices in the context of small family-
owned businesses. Lastly, the research has not addressed the interplay between these variables
in the context of small family-owned businesses operating within the Province of Bulacan.
According to the interviewees, family management practices offer stability, continuity, and
consistency throughout the process of organizational transition. Interviewees stressed that
family values such as trust, loyalty, and commitment drive strategic and operational decision-
making while maintaining business identity. Despite the need to adopt innovative technologies
and management practices, interviewees agreed that these aspects should be incorporated while
maintaining business family values. The main issue raised by the participants was related to
the need to maintain traditional practices while embracing changes in the business
environment.

Business Strategy

Interviewees described business strategy as critical in promoting competitive advantage and
facilitating organizational transition. Successful business strategies were achieved through
strategic planning, setting goals and objectives, and reviewing them at appropriate times to
meet changing environmental needs. In addition, participants claimed that family management
practices promoted collaborative leadership, cooperation, and trust among family members.
Moreover, the interviewees recommended continued investment in human capital through
training and mentoring to achieve organizational goals and objectives.
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Innovation

According to the interviewees, the use of digital technology and e-commerce has enhanced
their operations, sales outreach, and overall growth. Interviewees recommended the adoption
of innovative technology such as digitalization, e-commerce, and online marketing to improve
their processes. They argued that technology should be used to support family management
practices by promoting employee productivity while maintaining customer loyalty and family
values. Adopting new technologies was recommended while investing in training and
mentoring employees on the best practices regarding technology. Moreover, the continual need
to invest in research and development and stay updated on emerging trends was emphasized.

Sustainability

Participants agreed that achieving long-term sustainability requires combining family
management practices, business strategy, and innovation. Family management practices were
described as effective mechanisms for promoting business sustainability due to their ability to
offer stability and continuity throughout the organization’s lifespan. According to participants,
the integration of strategic planning, setting goals and objectives, and their continual review
was critical in determining the best course of action for overcoming organizational transition
and promoting competitive advantage. Moreover, innovation was deemed necessary for
meeting evolving customer needs and staying ahead of competitors. Participants reported that
they maintained sustainability by combining their family values with selective innovation
rather than complete overhauls of business processes. In conclusion, the qualitative findings
support the quantitative results by indicating that the integration of strategic management
together with family values and innovation promotes business sustainability.

Conclusion

This study aimed to establish family management practices, business strategy, and innovation
among small family-owned businesses in Bulacan. The results of the research indicate that
business strategy and family management practices are essential contributors to organizational
sustainability and innovation, respectively. Business strategy, in particular, had a positive
influence on family management practices. In addition, the study found that innovation had a
moderate impact on business performance in terms of sustainability, having taken into account
the interaction with other variables. Notably, alignment, adaptability, flexibility, and
encouragement predicted positive family management practices outcomes, while planning,
updating, collaboration, balance, and development had negative effects on these outcomes.
Similarly, planning, updating, collaboration, balance, development, and continuous innovation
positively predicted innovation, while overemphasizing alignment, adaptability, flexibility, and
encouragement had adverse effects on it.

As such, the study recommends that small family-owned businesses optimize the benefits of
business strategies enacted while maintaining their family-like values to achieve long-term
sustainability and competitiveness. It also suggests that this business should invest in
continuous innovation as a way of enhancing their capabilities in a continuously changing
business environment. The research adds to the body of knowledge by providing new insights
into the application of the Strategic Technology and Innovation Management (STIM) model
and the Digital Transformation perspective in small family-owned businesses. Unlike prior
studies which have separately considered the effect of family management practices, business
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strategies, and innovation, this study established the interlinking influence of the three concepts

on organizational sustainability. As such, this study shows how family businesses can consider

innovation as part of their business and family management strategy for sustainable growth and
development.

These results also add to studies which have demonstrated how digital transformation and
strategic planning are increasingly critical in driving business performance, especially in the
current rapidly evolving business environment. In fact, this study shows how innovation can
be leveraged as a tool for achieving organizational sustainability in small family-owned
businesses. Moreover, the present study focuses on small family-owned businesses, which adds
to the body of literature on the role of organizational strategies in family enterprises in the local
context.

The findings of this study can be applied by various stakeholders, including small business
owners, family members of small business owners, local government, ministry of trade and
industry, and other small business organizations. As such, family members of small business
owners should advocate for the need to have effective strategic planning while also embracing
innovative business practices without giving up family values in favor of technology to enhance
efficiency and productivity while maintaining family business cohesion. Local government and
other stakeholders should incorporate the findings of this study into their policies and strategies
to promote and encourage small business development.

The study has several limitations that should be considered when interpreting the findings.
First, the sample was purposive and limited to small family-owned businesses in Bulacan;
therefore, generalizability beyond this context is restricted. Future studies should adopt
probability-based sampling to increase representativeness and allow broader inference.

Second, geographic scope is narrow. Because the research focused exclusively on Bulacan,
results may not reflect conditions in other provinces or regions. Replication across multiple
provinces and diverse local contexts is recommended to test the robustness of the findings and
to identify regional variations in family business practices and strategy effectiveness.

Third, the cross-sectional design constrains causal interpretation and temporal generalization.
Cross-sectional data capture a single point in time and cannot establish causality or changes
over time. To address this limitation, future research should employ experimental designs
where feasible and longitudinal studies that follow firms over time; such designs would help
establish causal pathways among family business practices, strategic choices, innovation
activity, and organizational sustainability.

Fourth, the present study focused on a specific set of variables. Additional research should
examine potential mediators and moderators that may explain how and when family business
practices and business strategies influence innovation and sustainability. Candidate variables
include organizational culture, succession planning, digital capabilities, leadership styles,
formal strategic management processes, and organizational resilience. Exploring these factors
can clarify mechanisms and boundary conditions for observed associations.

Practical implications and future directions: Researchers should triangulate methods
(qualitative case studies, surveys, and archival or performance data) and broaden samples to
include micro, small, and medium family firms across urban and rural settings. Policy-oriented
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research can assess how local institutions and support programs affect family firms’ capacity
to innovate and sustain competitive advantage. Practitioners should consider integrating

tradition-based strengths with targeted technological adoption and formal strategic planning to
enhance long-term viability.

IJEMP

Conclusion: While this study provides evidence that effective, innovation-focused business
strategies combined with adaptive family business practices support long-term sustainability
and competitiveness among small family-owned firms, these conclusions are context-
dependent. Broader sampling frames, longitudinal and experimental methods, and additional

variables will strengthen confidence in causal claims and applicability across different regions
and firm contexts.

146



International Journal of
Entrepreneurship and Management Practices

EISSN : 2600-8750
Volume 9 Issue 35 (September 2026) PP. 126-150

Acknowledgements:

Funding Statement:

Conflict of Interest
Statement:

Ethics Statement:

Author Contribution
Statement:

The authors would like to extend their gratitude to University of
Santo Tomas for their support and resources provided to them. I
would like to thank my husband, John Ellie Panlilio, and my son,
Ethereal Jay Panlilio for their endless love and support. To my
departed pet Chino, thanks a lot. I would also like to thank my
mother for her strength as she continues to fight the disease. I want
to express my deepest gratitude to Dr. Ernesto Dimaculangan, my
thesis adviser, for his valuable advice and help to finish this paper
and Dr. Dante Garcia my statistician for his great assistance.
Finally, I would like to thank the panel members Dr. Jackson tan,
Dr. Maria Paz Timbol and Dr. Marie Caroline Castano, the UST
Graduate School faculty members for their countless support and
encouragement throughout my studies.

No Funding

The authors declare that there is no conflict of interest regarding
the publication of this paper. All authors have contributed to this
work and approved the final version of the manuscript for
submission to the International Journal of Entrepreneurship and
Management Practices (IJEMP)

This study was conducted in accordance with ethical research
standards. All procedures involving human participants were
reviewed and approved by the UST Graduate School Review Ethics
Committee, with approval number GS2024-054. Informed consent
was obtained from all participants prior to data collection.
Participation was voluntary, and respondents were assured of
confidentiality and anonymity. The data collected were used solely
for academic purposes.

All authors contributed significantly to the development of this
manuscript. Selina Joy Panlilio was responsible for the
conceptualization, methodology, overall supervision, data
collection, analysis, and interpretation of results for the study.
Ernesto Dimaculangan contributed to the literature review,
drafting, and critical revision of the manuscript. All authors read
and approved the final version of the manuscript prior to
submission.

147



International Journal of
Entrepreneurship and Management Practices

EISSN : 2600-8750
Volume 9 Issue 35 (September 2026) PP. 126-150

References

Adom, A. Y., Nyarko, I. K., & Som, G. N. K. (2016). Competitor analysis in strategic
management: Is it a worthwhile managerial practice in contemporary times. Journal of
Resources Development and Management, 24(1), 116-127.
https://iiste.org/Journals/index.php/JRDM/article/view/33186/34084

Apostolov, M., & Coco, N. (2020). Digitalization based innovation - A Case Study Framework.
International Journal of Innovation and Technology Management. 18(05), 1-25.
DOLI: 10.1142/S021987702050025X
https://ideas.repec.org/a/wsi/ijitmx/v18y2021105ns021987702050025x.html

Asad, M., Rizwan, A., Shah, M., & Munir, A. (2018). Impact of innovation practices on
sustainable performance of SMEs. Herald National Academy of Managerial Staff of
Culture and Arts, (3), 537-546. https://doi.org/10.62441/actainnovations.v57i3.376

Banalieva, E. R., Eddleston, K. A., & Zellweger, T. M. (2015). When do family firms have an
advantage in transitioning economies? Toward a dynamic institution-based view.
Strategic Management Journal, 36(9). https://doi.org/10.1002/smj.2288

Basari, M. A. M. D., & Shamsudin, M. F. (2020). Does customer satisfaction matters?. Journal
of Undergraduate Social Science and Technology, 2(1).
http://dx.doi.org/10.21511/im.20(1).2024.05

Berisso, S. B. (2020). Factors contributing to the success of strategic management.
International Journal of Economic Business and Management Research, 4(4), 273—
281. https://www.ijebmr.com/uploads/pdf/archivepdf/2020/IJEBMR_535.pdf

Brigham, K. H., & Payne, G. T. (2015). The Transitional Nature of the Multifamily Business.
Entrepreneurship Theory and Practice, 39(6). DOI: 10.1111/etap.12173

Charina, A., Kurnia, G., Mulyana, A., & Mizuno, K. (2022). The Impacts of Traditional Culture
on Small Industries Longevity and Sustainability: 4 Case on Sundanese in Indonesia.
Sustainability, 14(21), 14445. https://doi.org/10.3390/sul42114445

Cheah, S., & Wang, S. (2017). Big data-driven business model innovation by traditional
industries in the Chinese economy. Journal of Chinese Economic and Foreign Trade
Studies, 10(3), 229-251. https://ideas.repec.org/a/eme/jcefts/jcefts-05-2017-0013.html

Dacin, M Tina; Dacin, Peter A.; Kent, Derin (2018). TRADITION IN ORGANIZATIONS: A
CUSTODIANSHIP FRAMEWORK. Academy of Management Annalsannals.
https://doi.org/10.5465/annals.2016.0122

Dahal, R.K. (2021). The Relevance of Conventional Management Accounting Techniques.
Nepal Journal of Multidisciplinary Research. 4(2).
https://doi.org/10.3126/njmr.v4i2.39010

Dekker, J., Lybaert, N., Steijvers, T., & Depaire, B. (2015). The Effect of Family Business
Professionalization as a Multidimensional Construct on Firm Performance. Journal of
Small Business Management, 53(2), 516-538. https://doi.org/10.1111/jsbm.12082

Denning, S. (2018). Ten Agile axioms that make conventional managers anxious. Strategy &
Leadership. 46(5), 10-16. https://doi.org/10.1108/SL-06-2018-0061

Elena, C. A. (2016). Social media—a strategy in developing customer relationship management.
Procedia Economics and Finance, 39, 785-790. https://doi.org/10.1016/S2212-
5671(16)30266-0

Erdogan, 1., Rondi, E., & De Massis, A. (2019). Managing the Tradition and Innovation
Paradox in Family Firms: A Family Imprinting Perspective. Entrepreneurship Theory
and Practice, 104225871983971. DOI:10.1177/1042258719839712

148


https://iiste.org/Journals/index.php/JRDM/article/view/33186/34084
https://ideas.repec.org/a/wsi/ijitmx/v18y2021i05ns021987702050025x.html
https://doi.org/10.62441/actainnovations.v57i3.376
https://doi.org/10.1002/smj.2288
http://dx.doi.org/10.21511/im.20(1).2024.05
https://www.ijebmr.com/uploads/pdf/archivepdf/2020/IJEBMR_535.pdf
https://doi.org/10.1111/etap.12173
https://doi.org/10.3390/su142114445
https://ideas.repec.org/a/eme/jcefts/jcefts-05-2017-0013.html
https://doi.org/10.5465/annals.2016.0122
https://doi.org/10.3126/njmr.v4i2.39010
https://doi.org/10.1111/jsbm.12082
https://doi.org/10.1108/SL-06-2018-0061
https://doi.org/10.1016/S2212-5671(16)30266-0
https://doi.org/10.1016/S2212-5671(16)30266-0
https://doi.org/10.1177/1042258719839712

International Journal of
Entrepreneurship and Management Practices

EISSN : 2600-8750
Volume 9 Issue 35 (September 2026) PP. 126-150
Fuertes, G., Alfaro, M., Vargas, M., Gutierrez, S., Ternero, R., & Sabattin, J. (2020). Conceptual
Framework for the Strategic Management: A Literature Review—Descriptive. Journal
of Engineering, 2020, 1-21. https://doi.org/10.1155/2020/6253013
Ghabakhloo, M., & Iranmanesh, M. (2021). Digital transformation success under Industry 4.0:
a strategic guideline for manufacturing SMEs: Journal of Manufacturing Technology
Management, 32(8). DOI:10.1108/JMTM-11-2020-0455
Guine, R., Florenca, S., barroca, M., & Anjos, O. (2021). The duality of innovation and food
development versus purely traditional foods. Trends in Food Science and Technology.
109, 16-24. DOI:10.1016/J.TIFS.2021.01.010
Hajar, 1. (2015). The effect of business strategy on innovation and firm performance in the
small industrial sector. The International Journal of Engineering and Science, 4(2), 1-
9. DOI: 10.12691/jbms-4-1-1 https://www.sciepub.com/reference/144293
Harel, R., Schwartz, D., & Kaufmann, D. (2020). The relationship between innovation
promotion processes and small business success: the role of managers’ dominance.
Review  of  Managerial  Science. DOI: 10.1007/s11846-020-00409-w
https://ideas.repec.org/a/spr/rvmgts/v15y2021i7d10.1007 _s11846-020-00409-w.html
Hervas-Oliver, J.-L., Ripoll-Sempere, F., & Moll, C. B. (2016). Does management innovation
pay-off in SMEs? Empirical evidence for Spanish SMEs. Small Business Economics,
47(2), 507-533. https://www.jstor.org/stable/43895749
Jamil, M., Stephens, S., & Md Fadzil, A. F. (2024). Sustainability in family business settings:
A strategic entrepreneurship perspective. Journal of Family Business Management.
2043-6238. DOI:10.1108/JFBM-01-2024-0001
Kaushal, N., & Mishra, S. (2017). The Power of Beliefs in Conventional Approach of
Management Studies. Research Association for Interdisciplinary Studies, 2.
https://rais.education/wp-content/uploads/2017/11/002.pdf
Labaki, R., & D’Allura, G. M. (2021). A Governance Approach of Emotion in Family Business:
Towards a Multi-level Integrated Framework and Research Agenda. Entrepreneurship
Research Journal, 11(3), 119-158. DOI:10.1515/erj-2021-2089
Lee, J. (2021). Analysis of technology-related innovation characteristics affecting the survival
period of SMEs: Focused on the manufacturing industry of Korea. Technology in
Society 67. https://doi.org/10.1016/j.techsoc.2021.101742
Li, F. (2020). Leading digital transformation: three emerging approaches for managing the
transition. [International Journal of Operations & Production Management.
doi:10.1108/ijopm-04-2020-0202 DOI:10.1108/IJOPM-04-2020-0202
Misra, Y., & Sharma, V. (2017). An exploratory study on business strategy, competency and
firm performance. SUMEDHA Journal of Management, 6(2).
https://papers.ssrn.com/sol3/papers.cfm?abstract 1d=3025523
Muhamad, M., Mohd, J., Tufail, K., Amir, Y., & Zainal, H. (2020). The Roles of Creativity and
Innovation in Entrepreneurship. Conference: International Conference on Student and
Disable Student Development 2019 (ICoSD 2019) 10.2991/assehr.k.200921.035
Palmi¢, M., Riiegger, S., & Parida, V. (2023). Microfoundations in the strategic management
of technology and innovation: Definitions, systematic literature review, integrative
framework, and research agenda. Journal of Business Research, 154, 113351.
https://doi.org/10.1016/j.jbusres.2022.113351
Ramaj, A., & Ismaili, R. (2015). Customer Relationship Management, Customer Satisfaction
and Loyalty. Academic Journal of Interdisciplinary Studies, 4(3), 594.
DOI:10.5901/ajis.2015.v4n3s1p594

149


https://doi.org/10.1155/2020/6253013
https://doi.org/10.1108/JMTM-11-2020-0455
https://doi.org/10.1016/J.TIFS.2021.01.010
https://www.sciepub.com/reference/144293
https://ideas.repec.org/a/spr/rvmgts/v15y2021i7d10.1007_s11846-020-00409-w.html
https://www.jstor.org/stable/43895749
https://doi.org/10.1108/JFBM-01-2024-0001
https://rais.education/wp-content/uploads/2017/11/002.pdf
https://doi.org/10.1515/erj-2021-2089
https://doi.org/10.1016/j.techsoc.2021.101742
https://doi.org/10.1108/IJOPM-04-2020-0202
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3025523
https://doi.org/10.2991/assehr.k.200921.035
https://doi.org/10.1016/j.jbusres.2022.113351
https://doi.org/10.5901/ajis.2015.v4n3s1p594

International Journal of
Entrepreneurship and Management Practices

EISSN : 2600-8750
Volume 9 Issue 35 (September 2026) PP. 126-150
Ritter, T., & Pedersen, C. L. (2019). Digitization capability and the digitalization of business
models in business-to-business firms: Past, present, and future. Industrial Marketing
Management, 86, 180-190. https://doi.org/10.1016/j.indmarman.2019.11.019
Shang, Z. (2018). A Taxonomy of Management Controls in Management Control Systems
Research. http://dx.doi.org/10.2139/ssrn.3477196
Siachou, E., Vrontis, D., & Trichina, E. (2020). Can traditional organizations be digitally
transformed by themselves? The moderating role of absorptive capacity and strategic
interdependence. Journal of Business Research, 124(3).
DOI:10.1016/j.jbusres.2020.11.011
Steinerowska-Streb, 1., Glod, G., & Steiner, A. (2022). What do we know about small and
medium enterprises’ survival in a post-global economic crisis context?. The Journal of
the Local Economy Policy Unit, 37(4). https://doi.org/10.1177/02690942221112042
Timotius, E. (2023). The role of innovation in business strategy as a competitive advantage:
Evidence from Indonesian MSMEs. Problems and Perspectives in Management, 21(1),
92-106. DOI:10.21511/ppm.21(1).2023.09
Williams Jr, R. 1., Manley, S. C., Aaron, J. R., & Daniel, F. (2018). The relationship between a
comprehensive strategic approach and small business performance. Journal of Small
Business  Strategy, 28(2), 33-48. https://www.semanticscholar.org/paper/The-
relationship-between-a-comprehensive-strategic- Williams-
Manley/1718de998307e7ac7fatdbc3c60f2b173d69b3d5
Zhang, Y., Yang, J., & Lui, M. (2022). Enterprises’ energy-saving capability: Empirical study
from a dynamic capability perspective. Renewable and Sustainable Energy Reviews.
162, 112450. DOI:10.1016/j.rser.2022.112450

IJEMP

150


https://doi.org/10.1016/j.indmarman.2019.11.019
http://dx.doi.org/10.2139/ssrn.3477196
https://doi.org/10.1016/j.jbusres.2020.11.011
https://doi.org/10.1177/02690942221112042
https://doi.org/10.21511/ppm.21(1).2023.09
https://www.semanticscholar.org/paper/The-relationship-between-a-comprehensive-strategic-Williams-Manley/1718de998307e7ac7fafdbc3c60f2b173d69b3d5
https://www.semanticscholar.org/paper/The-relationship-between-a-comprehensive-strategic-Williams-Manley/1718de998307e7ac7fafdbc3c60f2b173d69b3d5
https://www.semanticscholar.org/paper/The-relationship-between-a-comprehensive-strategic-Williams-Manley/1718de998307e7ac7fafdbc3c60f2b173d69b3d5
https://doi.org/10.1016/j.rser.2022.112450

