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Journalists' use of live broadcasting on social media platforms has become 

popular to share news and discuss it with followers. This study aimed to know 

what the gratifications achieved from the use of the live broadcast feature on 

Facebook among Jordanian journalists and what are the most posts of 

journalists in the live broadcast via Facebook, which received great interaction 

from their viewers. To achieve the study objectives, descriptive research has 

used by electronic questionnaire. The study sample consisted of (114) 

journalists using live broadcasting, selected purposely.   The results of the study 

revealed that the use of live broadcasting significantly contributed to increasing 

journalist skills. On the other hand, Live broadcasting which broadcasts 

exclusive news ranked first for the most viewed posts. 
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Introduction 

Social media is an important tool among people (Al Fedawi, 2022). These platforms are 

receiving great attention, and many considered them to contribute significantly to making 

people relate to them more than their association with sitting in front of the screen. Social media 

platforms' emergence provided journalists and media organizations with new channels to 

communicate and keep in touch with the public (Janevski, 2012). It simultaneously affords 

two-way communication between the sender and receiver. Through the use of social media 

platforms, journalists and media organizations have an opportunity to quickly and easily reach 

the public (Apablaza-Campos, 2018). As never before, building public databases has also 

become an easy task. Furthermore, audiovisual media audiences are no longer limited to 
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television, it also includes the users of smartphone devices that offer several advanced features. 

Thus, there is a need for journalists and media organizations to consider users of those devices 

(América, 2016) 

 

Nowadays, journalists' presence on social media platforms is no less important than their 

presence at their offices or news locations, as this is due to the audiences' increased usage of 

these platforms (Al Ramahi, 2018). In the same way, most journalists now prefer to reach out 

to the public and spread exclusive news through their personal or official accounts on social 

media (Rugg & Burroughs, 2016) Among these platforms, there is Facebook which is 

considered an important social media tool used recently and mainly by journalists to spread the 

news. It is no longer as before to communicate and keep in touch using SMS or MMS. It can 

be said that the invention of Facebook, and similar apps, has made a shift in the world of 

communication. It made the world a small village, through which people can communicate, 

express their thoughts and share the moment using live chats and streaming. This feature has 

opened the door to spreading news directly around the globe with just one click. Thus, 

Facebook is becoming day by day an effective and influential means in humans' daily life, 

especially in light of the efforts of its developers to keep pace with the needs of the time, and 

then to be the most popular social medial platform (Vega, 2015). Recently, Live Facebook 

Feed has received a lot of attention from followers and journalists. This feature has widespread 

usage because it has helped every user to easily and directly make the news and be a source of 

news or be a reporter capturing what is happening on the ground, regardless of the place or 

setting she/he is in. Furthermore, it caused the appearance of new figures, who would not be 

able to be famous without this platform. 

 

Several social media platforms, like Facebook, are also used by journalists to share their news 

stories (Al-Rawi, 2016; Zelenkauskaite & Albright, 2021). Because the millennial 

demographic is on Facebook Live, major TV networks and local station news departments are 

employing it more often. Facebook Live serves as the "transmitter" for independent and 

freelance journalists, enabling them to compete for viewers without having to spend millions 

of dollars on technical infrastructure. Covering a "live" event properly requires practice, just 

like any other ability. Naturally, the first efforts will be difficult. However, you may start 

acquiring the essential skills over time (New York Film Academy, 2016). 

 

There are many journalists in Arab countries who prefer to stay on traditional journalistic work 

to publish news stories(Hamdy, 2017), and there are journalists who are looking to develop 

their technical skills in order to adapt to the technological revolution and maintain their work 

in the journalistic labor market (Örnebring, 2010; Galily, 2018).Statistics indicate that there 

are approximately 10 million accounts on five social media platforms for Jordan, whose 

population reached 11 million in mid-2021. The Facebook application was the most popular 

with 46% and nearly 5 million accounts, according to statistics (Hootsuite, 2020). Many 

Jordanian journalists seek to keep pace with developments, by exploiting and employing 

technological tools to improve journalistic content. Since the advent of the live broadcast 

feature on Facebook, Jordanian journalists have started using it to keep in touch with their 

followers. With the development of smartphones, the use of the live broadcast feature has 

become easier and better for journalists, within seconds you can be on the air with followers 

without photographers, a montage room, and other tools (Al Bawaba,2021). Today, Jordanian 

journalists use the live broadcast feature on Facebook more than before. Looking at a report by 
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the media commission (2020) noted that the number of followers of the live broadcast of 

Jordanian journalists is classified as one of the most viewed videos on social media platforms. 

 

Ikonen (2017) study included a sample of editors and journalists selected from various media 

organizations, and found that "journalists, editors and news producers lack the knowledge tools 

to deal with new ethical dilemmas upon addressing digital and social media platforms in their 

journalistic work, things that are not addressed in current codes and professional conduct 

codes." To the researcher's limited knowledge, this study is the first of its kind to focus on 

journalists' use of Facebook Live in Jordan. Similar studies are limited to some developed 

countries, such as (Apablaza-Campos, 2018) Spain; (Rodriguez, 2017) in the United States, 

addressing the journalists' use of live broadcast features. Therefore, there is a need for further 

studies addressing journalists' use of Social Media tools in general (Apablaza-Campos, 2018). 

 

Accordingly, this study is one of the few that focuses on journalists' use of the live-streaming 

feature on Facebook and therefore has positive points in practice, for journalists, to increase 

their knowledge of the features of live - streaming for journalists and how to make better use 

of this feature for what serves their journalism work. It also has a scientific aspect where this 

paper could be a way for future researchers to benefit from the results. In addition, the results 

of the study could help decision-makers develop content on social media platforms. this study 

aimed to answer those two questions What are the gratifications achieved from the use of the 

live broadcast feature on Facebook among Jordanian journalists? What are the most posts of 

journalists in the live broadcast via Facebook, which received great interaction from their 

viewers? 

 

The Performance of The Journalist on Facebook 

Nowadays, the majority of people are getting their news from Facebook compared with the 

early tools of searching for news. However, not all Facebook users are only looking for news, 

as they may use it to engage and communicate with other users; share their beliefs thoughts, 

and feelings; express their ideas; post moments; or even market their products (Shu et al., 

2017). According to a survey by Pew Research Center (2013), 78% of news resource followers 

prefer to have access to news via Facebook. One of the respondents reported that Facebook 

was his only source to know what is happening in the world due to the variety of its sources of 

information (Mitchell, 2013). Rauchfleisch et al (2017) reported that people started to move 

away from visiting newspapers' websites to gather news, but rather they prefer now to follow 

social media platforms. Undoubtedly, social media use affected people's reading habits. In 

other words, users of social media pages do not have to visit the library to read a book or to go 

to a store to find a newspaper because they can easily have access to this newspaper or library 

in one click (Kapoor et al., 2017). In sum, most journalists and newspaper agencies sought to 

post the news in the settings people are really in. Facebook represents the most important 

platform to reach people all over the globe regardless of their backgrounds, nationalities, or 

place. Thus, we find now that every newspaper agency or journal attempts to have new 

subscribers and followers to ensure that their news reaches more users and the be the first thing 

users see upon opening their homepages on Facebook (Vrontis et al., 2021) No doubt that 

Facebook has changed the journalist's job and the role of journalism in society upside down, 

but surely not all these changes were fully positive. The emergence of fake news or misleading 

information, such as including inaccurate information or addresses used to cause deception, 

has recently become popular on Facebook and started to reduce its importance as a source of 

news (Li et al., 2020). 
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Due to the huge number of its users, misleading information and fake news on Facebook can 

be spread out quickly. Most users, in their turn, would believe such information and news due 

to the lack of reliable sources. Therefore, Facebook app developers started to take strict 

procedures against the fake accounts spreading such news, and on the other hand to authenticate 

the accounts of journalists publishing accurate and realistic information and news. Mullin & 

Mantzarlis (2016) in their report found that Facebook has a plan against fake news posted on 

social media sites by activating third-party fact-checkers to review stories using a specific code 

of principles developed by the International Fact-Checking Network. In case of finding any 

violation of community standards or any face account, the story or post will be classified as 

fake, and those accounts will be banned from using the advertising services on Facebook. 

 

Journalist's Reliance on Facebook Live Streaming 

providing a Live Streaming service on Facebook has also led to the transfer of traditional ways 

of publishing news and videos into live streaming and easy access to articles, leading therefore 

to attracting more followers. Journalists’ ability to live-stream news has aroused followers' 

attention and caused them to interact directly with the journalists. Journalists can now give 

their followers a chance to see what is behind the scene and establish a reliable relationship 

with them (Zelenkauskaite & Albright, 2021). Since the Live Streaming service allows the 

followers to interact immediately with news content, Journalists need to have adequate 

communication skills so that they may attract new followers and subscribers. Therefore, Live 

Streaming has become a necessary service of daily use, whether by reporters to capture events 

and news, or by followers to gather information and be aware of what happens in the world 

(Rauchfleisch et al., 2017). 

 

Since there is no need for journalists to edit the video after being captured by only a 

smartphone, Facebook Live is considered an inexpensive and fast way to reach a variety of 

audiences. Mullin & Mantzarlis (2016) reported that a wide range of audiences can be reached 

using Facebook Live because Facebook's news feed algorithm tends to highlight live streaming 

more than other types of posts. He also noted that Facebook Live represents a useful tool for 

traditional print journalists who want to integrate multimedia but are not accustomed to 

broadcasting news. Journalists' conception of Facebook Live is different from their conception 

of TV broadcasting. Chris Cox, a content maker on Facebook said That it is not fair to compare 

Facebook Live and traditional broadcasting via TVs because Facebook lives' video quality and 

small screen size can't be compared to traditional broadcasting. However, Facebook Live has 

become today much easier than broadcasting via TV. Thus, some of the most popular journals 

and newspapers around the world (e.g., The Daily Beast) started training their writers and 

editors on the use of their smartphones to stream live upon being in the field covering an event. 

Additionally, most journalists may face some difficulties upon using Facebook Live, because 

it requires a fast and stable internet connection, especially in areas of poor signal. It is also hard 

to follow and respond to all comments received during live broadcasting (Wang, 2016). 

 

Method 

The researcher will rely on the uses and gratifications theory, The Theory was first proposed 

by Katz (1959), and began as a media theory, which is a theoretical framework for analyzing 

why and how individuals use social media to meet specific needs. However, The Uses and 

Gratifications Theory enable academics to investigate and achieve a better understanding of 

how individuals pick particular social media and the benefits they derive from them (Alonzo 

& Aiken, 2004; Tanrıkulu, 2015). This study belongs to descriptive research. Descriptive 
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research is intended to study, analyze and interpret the realities of events, phenomena, attitudes, 

and opinions to reach useful conclusions either to correct, update or update this reality and 

develop. The study also relies on the survey curriculum, which is one of the most appropriate 

scientific approaches to such studies (Nassaji, 2015). The research community consists of 1,375 

Jordanian journalists registered with the Jordanian Journalists Syndicate. A sample of 114 

journalists using fakebook’s live-streaming feature or having previously used the Facebook 

live broadcast feature was selected and selected by the intended sample. The researcher must 

choose the research sample based on the journalists’ abilities to deal with technology in 

journalistic work and provide them with information that serves the results of the study (Safari 

et al., 2017;  Nofal & Al-Jayyar, 2022). The researcher tried to find the largest number of 

journalists who use live broadcasts on Facebook. Especially the use of this feature by 

journalists is still not of great importance to Jordanian journalists. This number of the sample 

was reached after asking them if they use the live broadcast feature or not on Facebook. After 

the researcher visited the most prominent press and media institutions, the sample number 

eventually reached 114 journalists who use the live broadcast feature from those interviewed. 

The questionnaire was used as a tool to reach the results and because all the sample members 

use modern communication tools, an electronic questionnaire was created and sent to them via 

email and WhatsApp after checking their phone numbers and emails. The researcher used the 

triple Likert scale to get the answers to the study sample. To ensure the questionnaire's face 

validity, a jury of (10) was asked to examine it and to give their remarks about the content of 

each domain. The percentage of the jury's agreement was set at (80%). Their remarks were 

taken into consideration to develop the final format of the questionnaire. To verify the 

reliability, Cronbach alpha was computed through a pilot sample consisting of (31) journalists. 

the total score was 81%, this value is considered appropriate for the current study. The survey 

was distributed in April and May 2021.  

 

Results  

 

Table (1) What Are The Gratifications Achieved From The Use Of The Live Broadcast 

Feature On Facebook Among Jordanian Journalists? 

#  The gratifications Mean  Standard 

deviation 

1 The live broadcasting on Facebook 

enabled me to keep in touch with my 

friends   

2.02 0.523 

2 Get criticized by viewers 

1.82 0.811 

3 I benefit from viewer's comment while 

using live broadcasting to improve my 

performance 

1.89 0.824 

4 The use of live streaming is 

complementary to my journalistic work 

and part of it. 

1.88 0.784 
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Table (1) indicates that the use of live broadcasting increased journalist skills. Item stating "the 

gratification resulting from the use of live broadcasting on Facebook among journalists" 

reported the highest means score (M= 2.10), this result may be explained that social media is 

an easy, skill-based, and not complicated tool. Moreover, Technological skills today have 

become an important part of journalistic work. Many colleges of journalism and media around 

the world teach students the need to use modern tools in the world of journalism, and that the 

journalist should have additional skills and be able to use a variety of methods to communicate 

with the public. This result is consistent with (Hanis et al., 2018) result which is indicating that 

Facebook is a tool that contributes to enhancing the journalistic skills of journalists through 

their integration with modern tools and technologies. 

 

Item stating " The live broadcasting on Facebook enabled me to keep in touch with my friends" 

reported ranked second (M= 2.02), this result may be explained what technology has imposed 

on us from the need to use modern tools for communication, and it becomes alternative to face-

to-face communication, and the Facebook feature is an interactive feature and depends on 

interaction, unlike texts and images that may not require interaction equally. In addition, the 

journalist realizes that keeping in touch with his followers can increase the number of his 

followers. The public prefers to follow journalist who keeps in touch with them and always 

provides them with the news. This result is consistent with (Edosomwan et al., 2011) result 

which is indicating that the more used advanced tools in social media accounts, the more people 

turn to them and interact with them. 

 

The item " I benefit from viewer's comment while using live broadcasting to improve my 

performance" reported ranked third (1.89), this result may be explained that most comments 

have become feedback and express other's opinions. By contrast, (Koutamanis et al., 2015) 

reported that comments are not the focus of attention. Although many experts stress the 

importance of comments in the press material, this is not necessarily the case now. Comments 

are seen by some as a means of pressure to influence the journalist. In the case of the live 

broadcast on Facebook, and by observing the researcher, most of the comments focus on the 

content provided by the journalist and not on the journalist’s performance, with some 

comments calling on the journalist to adhere to credibility and the need to mention the sources.  

While the item stating " the live broadcasting on Facebook enabled me to improve my job rank" 

5 The use of live broadcasts has increased the 

number of followers of the press article I 

publish 

1.36 0.719 

6 Gives me an indication of how much 

viewers accept the content I present 
1.64 0.862 

7 The live broadcasting on Facebook 

enabled me to improve my job rank 
1.30 0.625 

8 use of live broadcasting increased 

journalist skills  
2.10 0.614 

9 I made a useful friendship for my 

journalistic work. 
1.62 0.834 

10 Increased the number of my followers on 

social media accounts 
1.87 0.810 

Total  1.75  
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reported the lowest means score (M= 1.30), this result may be explained due to several reasons 

such as lack of follow-up by an employer to what employees published, and many employers 

consider that the use of social media is for personal benefit and is not related to work. On the 

other hand, a journalist can use the live broadcast feature on Facebook, not in the same field he 

works in the newspaper, for example, many journalists specializing in political affairs can talk 

about sports and economic issues away from their fields during the live broadcast. 

 

Table (2) What Are The Most Posts Of Journalists In The Live Broadcast Via 

Facebook, Which Received Great Interaction From Their Viewers? 

 

 

As shown in table (2), the item stating " the live broadcasting on Facebook which broadcasts 

exclusive news and isn't available on other sites or platforms have large participants and views” 

reported the highest means score (M = 2.06), this result may be explained that most people 

interested in exclusive news. The world today lives in front of a huge amount of news and the 

possibility of obtaining it more easily than in the past. The presence of this huge amount of 

news and information did not prevent exclusive news from maintaining its importance. The 

viewer is still looking for "hidden facts" and information that not everyone has because that 

information enables him to be familiar with the full facts and satisfy what he needs to know. 

This result is consistent with the (Lawa, 2020) result which is indicating that exclusive news is 

one of the most important reasons that make people follow websites. Item stating " broadcast 

from event's place" reported ranked second (M= 1.95), this result may be explained that 

delivering the news quickly and from different locations is one of the most advantages of live 

broadcasting on Facebook that allow the journalist to be wherever he wants with his viewers 

without the need to lots of technology tools and equipment, In addition, broadcasting from the 

site of the event adds credibility to the event and contributes to satisfying the viewer, unlike 

recorded television reports that can edit footage such as deletion and addition, and this can 

# the most prominent posts mean Standard 

deviation 

1  

Broadcasting that requires participation from 

the public 

 

1.39 0.491 

2 comment on government regulations  

 

1.28 0.647 

3 the live broadcasting on Facebook which 

broadcasts exclusive news  

2.06 0.628 

4 Broadcasting that includes advertisement 1.64 0.851 

5  

broadcast from event's place   

 

1.95 0.780 

Total  1.66  
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affect the credibility of the published material. while the item stating "comment on government 

regulations" reported the lowest means score (M=1. 28), this result may be explained due to 

the modernity of this feature and the multiplicity of options in front of audiences such as 

television, talk shows, websites, and other social media platforms. Moreover, journalists and 

followers consider the use of the live broadcast feature to comment on government decisions 

inappropriate because of the government’s censorship of all content, and that there is 

censorship, such as censorship of press articles in daily newspapers and websites. 

 

Recommendations 

After reaching these results, the researcher recommends the necessity of Encouraging 

journalists to use live broadcasting on social media platforms due to its importance and keep 

pace with development, Inviting media to convene workshops to train and educate their 

employees on how to use modern features in social media such as live broadcasting and others, 

Inviting media to prioritize employees' activities on social media platforms and provide them 

with benefits such as functional improvement and Inviting research centers and researchers to 

make more studies on journalists’ use of modern communication tools and their impact on their 

work. 
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